B RERERESE R F=TAsE =0 (RE——ZFWUA) : 1-19

DAt T R 2 Ra T A Al SR AR 5 i S
BEEEERMEEZ ST

PR R RRE AR

*HENARRIREEAF(ERET
RPN R R e R
R ERHUR R EIE GRS R 2T BB
o ERHOR AR T B IR
[ 37 B BRRERSRAT B R 3
BT S R B SR B B

w =B

MEEALEHYESE ST S ERACOOEA - SRTTSE R GIS - DB Rl - FT A EE R
BEA B T2 F R E B BEE BRI - FE RCIEERS (R 5 2 R B Pt 17 > B R
B TR G MBI E SRR B 2GR IR A AN LB RN S REA & - EEAHT
Ft B HUFE S TRET 0 = RS A1 R B s i B B e (H E B M B 2 2 B - RGBS TR R
BT ED B i BEAY IR AT A B X

AT LB R B E BT R - SRS EL - HklE] 256 {3 AR E - AFEH SPSS
AMOS FHETHERBRE Rt TV TR AR AT TE L 57k ~ ML &5 25 (SEM)
T ITEMET N > ISR - LE R B EE IR A - IREmE - R EERETmEE
R EIE Y BN > S R E RN o 2. LIS RS U(SEM) T B E N B 0 A
BRI BN ERBAIMEBEFEESHREREYE  HSBHEEMBAL LRPE -

BRGEET : IRESAIFT - RBWE - BEREE BEREE

WRFEE  MeRROREEIREE % > Gl AkREMaE 157 -
TEL : +886-6-253-3131 #4801
E-mail: cmshiou@stust.edu.tw



BT REFHORESEH F=TAsE =0 (RE——ZFUA) : 1-19

Study on the Impact of Service Innovation and Service
Quality on Customer Value and Customer Satisfaction

with Structural Equation Modeling

Chen,Meng-Shiou* Fu,Li-Ting** Chang,Min-Chang ***
Lin, Li- Fen****

*Associate Professor,Department of Hospital Management , Southern Taiwan University of Science and

Technology
** Master, Department of Financial, Southern Taiwan University of Science and Technology

*** Aassistant Professor,Department of Financial, Southern Taiwan University of Science and Technology
**%* Aadjunct Assistant Professor Department of Financial, Southern Taiwan University of Science and
Technologyn
*#%% Aadjunct Assistant Professor Department of Supply Chain Management, National Kaohsiung University of
Science and Technology
*#%% Aadjunct Assistant Professor Department of Marketing & Distribution Management, National Pingtung

University

Abstract

With the evolution of society, many industries have been transformed, and financial markets are no exception.
Take the post office as an example. In recent years, Chunghwa Post has continuously launched many services
different from the traditional postal services, in order to adapt to the evolution of the times and increase self-
competitiveness, but whether it is satisfied with the innovation of these services in the perception of the people,
even if there is a need to exist. Therefore, the purpose of this study is to explore the impact of post office service
innovation and service quality on customer value and customer satisfaction, thereby assisting the post office to
understand what the public thinks about the service innovation provided by the post office.

This study takes the consumers of the post office as the research object, and uses the questionnaire survey
method to recover 256 valid questionnaires, and uses statistical software such as SPSS and AMOS as the tools of
statistical analysis. This study will test the samples for reliability, validity, regression and Structural Equation
Modeling analysis, the results found:1.The correlation between the post office consumers' service innovation,
service quality, customer value and customer satisfaction is extremely significant positive correlation.2. Using
SEM analysis to explore the influence of post office consumers on each variable, only service innovation has not

had a significant impact on customer value variables, and the other variables have a significant positive impact.
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