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Abstract

The term "cancel culture” emerged as a new term for the old concept of using the
power of social media to counter and shame public figures and corporations for
inappropriate speech or socially unethical behavior. Mainstream media
reconstructions of events can amplify the subsequent effects on celebrities and all
those who be cancelled; therefore, this phenomenon has sparked discussions among
celebrities and public figures about the pros and cons of the existence of canceling.
This study uses Facebook fan page news to focus on the cancel culture events of
public figures in Taiwan's entertainment industry in 2020. In this study, using van
Dijk's critical discourse, we examined the construction of celebrity images in
cancellation culture, social cognitions of cancellation behavior, and the ideology
behind the phenomenon of cancel culture in Taiwan. The results of this study found
that the reported discourses constructed negative and dishonest images of the
cancelled celebrities, as well as patterns of cancelling behavior on behalf of the group.
In addition, Taiwan's coverage of cancelled events often uses polarizing strategies to
divide groups, and the views quoted by the reporters indirectly reveal their ideology.
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